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And South Africa

Lubumbashi

{administered by FRAMCE, (W

Mozambique
Channel
Bassas

da India,
{FRANCE)

NAMIBIA
Windhoek

Port Elizabeth



We had a football party
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How It works

e User places lottery order at LotoTeka.com
* We print and purchase the ticket

o After the draw we claim winnings

* The user then receives the winnings.
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BEST
GLOBAL
BRANDS
2010

The Definitive Ranking of the
World's Most Valuable Brands

Creating and managing
brand value™
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dualit red kettle

About 55,100 results (0.47 seconds)

Ads related to dualit red kettle @

uality Kettles - Great Savings on Quality Homeware
www. woolworths.co.za/Kettles

Free Delivery on 15t Online Order!
Cooking Appliances - Coffee Makers - Assorted Kettles - Toasters

Kettles at Takealot | takealot.com
www.takealot.com/Appliances
Order Kettles online at Takealot. View our Mew Home & Kitchen Deptl!

Dualit Kettle - Jug and Dome Kettles from Dualit

www.dualit.com/products/kettles

Dualit's cordless jug kettle offers an upright format kettle with a different pouring action
to more traditional dome shaped kettles.

Buy Dualit 72471 Jug Kettle. Red online at Johnl ewis.com
www. johnlewis.com/230993642/Product.aspx - United Kingdom

Shop online for Dualit 72471 Jug Kettle, Red at JohnLewis.com. Browse our great
range of products online with Free standard delivery on all orders over £30.

Dualit 1.5 Litre Jug Kettle - Marks & Spencer

www.marksands pencer.com/Dualit.. Kettle/.._./... - United Kingdom

ko Rating: 4.7 - 15 votes

Dualit 1.3 Litre Jug Kettle - Marks & Spencer - This reliable Dualit kettle ... This
reliable Dualit kettle features a removable and washable limescale filter and a ...

Dualit Jug Kettle Red Trim 72401: Amazon.co.uk: Kitchen & Home
www.amazon.co.uk/Dualit-Jug-Kettle-Trim.../B000GOAECE

Dualit Jug Kettle Red Trim 72401: Amazon.co.uk: Kitchen & Home. ... Dualit 72401
Jug Kettle with red trim; Cordless operation; 1.5 litre capacity; Rapid boil ...

Dualit Toasters - Traditional Classic and Lite Toaster Models
www.pots-and-pans.co.uk » Brands

Dualit Toasters, built to a commercial standard that will last - the Dualit ... Dualit
toasters are part of a range that includes the popular Dualit kettles, ... The colours of
the Dualit Classic Toasters are (from left to right): Matt Black, Deep Red, ...

Dualit Axis Jug Kettle 72401 1.5L Cordless in Red
www.go-electrical.co.uk/dualit-axis-jug-kettle-72401-1-3l-cor...

Buy a Dualit 72401 Axis Jug Kettle 1.5L Red. 1 year warranty. In stock. Fast and free
delivery.




1. What is your brand about?

* Look at the bigger picture

* Are you selling electronics? Are you selling
services?



2. Think search.

» Before you start, think about what you want
your customers to find when they search.

 \What should the search results look like?

* \What does your content need to look like over
all?



3. Be creative, but not too much.

e Quick information
 Easy to remember



4. A brand is more than a name.

 Your brand should evoke emotion
 You should be in control of that emotion



5. Don't rush It.

* You need to have a great start
* Avoid changes in the near future
» Consistency is key to brand awareness



6. Know your market.

* |f you know your customer, you will know how
to style your offering.

* Really understand your customers as soon as
possible.



Questions?
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Get customers

* Again, what are you selling?

* \WWhat can you really afford to spend on
marketing?

* Choose the programs you promote carefully.
> Read the fine print!
> Don't pay more than you could earn
> Display only is dead



1. Be different but trustworthy.

» Stay credible
* Link everything
e User social networks



2. Don't take risky gambiles.

* No cheap traffic
* Choose associations carefully



3. Bet on PPC advertising

 PPC offers great return on investment
 Many available options



4. Go multi-channel

» Stay dedicated
* Put fingers in as many channels as possible

* Consider “retargeting”. Users will see your
message an optimal amount of times.



5. Word-of-mouth rocks

* Get users to sign up to your newsletter.

* Ask users to refer friends/recommend your
products



Free Advertising Options

e Social Networks.
 Forums

* Free Classifieds

e Directory listing

» Create a subscriber list
* \Word of mouth



Questions?
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Thank you!
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