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About me

About me
Matthias Bachor

« Marketing Director Searchmetrics
« 14 Years of online experience

« Focus on performance marketing
« Affiliate since 2007

Follow me

« Mail: m.bachor@searchmetrics.com

« Twitter: twitter.com/mabadu

 Facebook: http://www.facebook.com/matthias.bachor
 LinkedIn: http://www.linkedin.com/in/matthiasbachor

« Google+:https://plus.google.com/111526970413036813842
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About Searchmetrics t *

Leading Search- and Social analytics Software .
J Y searchmetrics

« Experienced SEO since 2000
« Founded in 2007 by Marcus Tober and Holtzbrinck Digital

« Respected SEO - Speaker in SES / SMX New York, London, San Francisco,
San Jose, Munchen, Pubcon Las Vegas, NOAH Conference London

« Searchmetrics Suite™ -> Software as a Service (SaaS)

« Coverage: 70 countries and all relevant languages

 More than 90 employees worldwide

« Locations: Berlin, Hamburg, Munich, New York, San Francisco, London, Paris

« Largest and most comprehensive SEO and Social database with
Searchmetrics owned data

 no dependency on third party vendors
« Unique historical data for SEO, Links and Social adhoc analysis
« The SEO workbench for over 350 enterprises and online agencies worldwide

12.11.2012 ® Searchmetrics Inc. 2012 4
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Technology partner

Understanding needs

ADOBE" ONLINE
: : : : MARKETING SUITE
« Global monitoring in 70 countries EX  Poweredby Omature

« Dashboards and individual reports

« 200 different searchengine/country-combinations
« Google, Yahoo, Bing, Yandex, Baidu, Seznam etc.
« huge historical Data

« Individual Keywords and Visibilities AT INTERNET

« Own Backlink Crawling and Database RNV Moy SoKROgs

« Social IV!e_dla Report_lng intelliAd 2

« Competitive Analysis Bid-Management & Multichannel-Tracking

« Web-Traffic Integrations
« Individual Project- and User-settings
- Intelligent Task- and Alert-Handling

12.11.2012 5
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Searchmetrics in the press

E DailyFinance
SPIEGEL
B3ME LesEchos
Social Times" guardian

Technically Social
TechCrunch
Sedeutork@nes fo Mlonde @) ORF.at
Search

I 77N\
Engine Watch b /¢
heute de search Engine Land
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What is social media?
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Phone or email

searchmetrics

Social Media Strategies

Social communities

(I

Password:

Don't remember me

VK is the |largest European social netwark with more than a 100 million active users.

Sign up for VK

_ Your first name

Forgot your password?

Your last name

Select sex -

What can you do on VK?

Find pecple with whem you've studied, worked or met en vacation.
= Learn more about people arcund you and make new friends.
Stay in touch with loved ones.

about terms developers

VK © 2006-2012 Deutsch Deutsch English Pycckuii Yrpainceka all languages »

12.11.2012 ® Searchmetrics GmbH 2012

q[ Matthias Bachor

FAVORITEN
[:] Neuigkeiten
@& Nachrichten

m Veranstaltungen 1
Fotos

(% Familie 6
Bekannte 20+
[#% Enge Freunde 2
[& seos 20+
[@ Searchmetrics 20+

WERBEANZEIGEN

[J2 Werbeanzeigenmanager
SEITEN

©». Searchmetrics 1
m Das Meinungs-Blog

% Klicke auf Seiten auf Ge...

GRUPPEN
L SEO Tools 3
&) 2012er Rad-Karao... 1

FREUNDE

[§ Berlin-Umgebung

[ stepstone ]
ANWENDUNGEN

m App-Zentrum 20

§# Backyard Monsters
€5 Spiele-Neuigkeiten 20+
|:| Notizen

MEHR v

Your Web Intelligence.

Suche nach Personen, Orten und Dingen Q

Status Foto/Video hinzufiigen
‘ Was machst du gerade?

SORTIEREN ~

Anca Carstea

When you wake up after almost no sleep because a bloody
= mosquito bothered you all night and see this sunrise, you know
it's gonna be a good day :) — Cabo San Lucas, Mexico.

Gefillt mir - Kommentieren - Teilen - vor einigen Sekunden - 2%

Schreibe einen Kommentar ...

Rene Wloch

Ich muss ja ein riesiges Arschloch gewesen sein, wenn alte
Schulkameraden nicht mal Hallo sagen kénnen, wenn man sich
beim vorbeigehen sieht.

Gefallt mir - Kommentieren - vor 3 Minuten in der Nihe von Bielefeld - 2%

Basic Thinking

Wir haben uns die neuen iPods von Apple ein bisschen genauer
angeschaut. Genau genommen hat es Saskia fiir euch
ibernommen. (hlu)

iPod-Check: Neuer Apple iPad touch gefillt, iPod 3
nano ist zu teuer |

‘www.basicthinking.de
iPod-Check: Neuer Apple iPad touch gefillt, iPod

PBE: Matthias Bachor ~ Startseite  ~

8 Torsten Materna hat heute Geburtstag
£ Veranstaltung erstellen
€3 2 Anfragen von Peter Rademacher
4 weitere Anwendungsanfragen
ausstehend
Gesponsert & Werbeanzeige erstellen
Yamondo - the Global...
" Meet the global
“ performance alliance
am and get in contact with
‘\‘ Y.M.,‘anq our worldwide experts!

&) Gefallt mir - 261 Personen gefillt das.

Must Be 18+ To Play

| e BATTLE PIRATES

| contains content
unsuitable for teens
under 17. Play at your
own risk!

r

Jetzt spielen - 1.700.000 Personen

haben Battle Pirates gespielt.

Look and feel your best.
rfwin350.com

We're giving away a
$350 spending spree
to Riverdale Farms. Just
visit and enter to win!

Warning: Graphic Content!
WARNING: The most
fun and addictive
strategy game is now
on Facebook. Play NOW

m for FREE!

Jetzt spielen - 4.400.000 Personen
haben War Commander gespielt.

Be a Counselor in 1YR -CT
counseling.degreelink.org

9 Want to help people?
Be a Counselor in
CONNECTICUT in as
lietle as 1YR! Get
degree info.
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Blogs

Google Webmaster Central Blog

Official news on crawling and indexing sites for the Google index

A new tool to disavow links

Tuesday, October 16, 2012 at 1:43 PM
Webmaster level: Advanced

Today we're introducing a tool that enables you to disavow links to your site. If you've
been notified of a manual spam action based on "unnatural links" pointing to your site,
this tool can help you address the issue. If you haven't gotten this notification, this tool
generally isn't something you need to worry about.

First, a quick refresher. Links are one of the most well-known signals we use to order
search results. By looking at the links between pages, we can get a sense of which
pages are reputable and important, and thus more likely to be relevant to our users.
This is the basis of PageRank, which is one of more than 200 signals we rely on to
determine rankings. Since PageRank is so well-known, it's also a target for spammers,
and we fight linkspam constantly with algorithms and by taking manual action.

If you've ever been caught up in linkspam, you may have seen a message in
Webmaster Tools about "unnatural links" pointing to your site. We send you this
message when we see evidence of paid links, link exchanges, or other link schemes
that violate our quality guidelines. If you get this message, we recommend that you
remove from the web as many spammy or low-quality links to your site as possible.
This is the best approach because it addresses the problem at the root. By removing
the bad links directly, you're helping to prevent Google (and other search engines) from
taking action again in the future. You're also helping to protect your site's image, since
people will no longer find spammy links pointing to your site on the web and jump to
conclusions about your website or business.

If you've done as much as you can to remove the problematic links, and there are still
some links you just can't seem to get down, that's a good time to visit our new Disavow
links page. When you arrive, you'll first select your site.

Disavow links

12.11.2012 ® Searchmetrics GmbH 2012

| Suchen | »
| Archive ™
Site Feed

E7v FEEDELRMER

*J Sselect Language | ¥

Useful links

Geogle Webmaster Central
Webmaster Help Center
Google Webmaster Tools
Webmaster Central on
YouTube

Webmaster Central China Blog
Webmaster Central Japanese
Blog

Webmaster Central German
Blog

Webmaster Central Spanish
Blog

Labels
accessibility (8)
advanced (132)

Q A searchmetrics SEO Blog

@ Content Strategies For Universal Search

One of the easiest ways to enter a query space or SERP is to identify
what Universal Search news, video, images, shopping and
maps/Local verticals are in, or better still, have been in the search
results, Identifying past instances that the query space included a

= Universal Search vertical but currently isn‘t currently including the
= L vertical [...]

read more » (Edit)

Novernber 6th, 2012 | Analysis No comments

@ SEO News: Qld players, Facebook and numbers you
can hardly believe

Hello again and welcome to the Searchmetrics weekly round up. It
was a fairly calm week last week, a lot of my colleagues being at the
SEO Day In cologne. Me? Slave to the office. So lets start in with

.-~ what was of interest from the week past. Is Yahoo coming back?
Marissa Mayer [...]

read more » (Edm)

October 31st, 2012 | SEO News No comments

©» SEO news: Google disavow, local and stuff

Deutsch | English -Custo merlogi1

Go to Searchmetrics site »

Search... Q

About Searchmetrics
Searchmetrics Is the global expert in search- and
social-analytics software, empowering marketers
to Increase visibility and market share on the
world’s leading search engines. We create value
by providing the best quality data on a global
scale. Searchmetrics’ robust search marketing
tool, Searchmetrics Suite™, is supported by a
unique server infrastructure that offers monitoring
of over 164 search engines woridwide.

@ searchmetrics essentials™

more data, more depth, more succ

[ Enter domain UK %

Q‘ AmAlyZe now

@\ Searchmetrics auf Facebook

+ Gefallt mir  Dir gefillt das.

3,290 Personen gefallt Searchmetrics.
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Online networks

Linked in - kedin A Matthias Bachor ~ A

e —— rove - TN -~

Ihr Profil passt zur Vakanz eines Headhunters. Jetzt ansehen und bewerben!

x
Quickly grow your professional network Lin/ Matthias, new offer from a

Join Erica, Johan and 164 others who have found people they already know. — Linkedin Partner

Your Email From ESCP Europe Business School

s ; - Exec MBA at the World's First...
matthias.bachor@gmail.com

PEOPLE YOU MAY KNOW
André Riechert, Freischaffender
;U Online Marketing Berater
© Connect

Matthias Junghans,
Rettungsassistent bei
© Connect

s Share an update Niels Doerje, Co founder & CEO
3 holidayinsider.com and founder
4 . © Connect

= See more »
# Attach a link Uy~

[ Ads by Linkedin Members

PPC Creative Testing Tips
A\ Download the search marketer's guide to

creative testing and optimization.

| Your emall is safe with us!
4 Continue 4 ﬁ We will not store your password or email anyone without your permission.

LinkedIn Today recommends this news for you

Lead Generation Guide
/// Boost your leads and sales online. Download
Nicholas Thompson: Four the fres gulds now!
Things to Be Proud of in the

linkedin.com @ Are You a Software Exec?

Get Real-Time Web Monitoring & Performance
) -
S| 2

Analytics. Free Trial & T-Shirt!
Get Insights and Ideas

Election's End: What Obama's Win Means For Shared by Thought i |

Wall Street, Housing, Data... More Leaders WHOS VIEWED YOUR:EROEILE?

linkedin.com See more » 7 Your profile has been viewed by 7 people
in the past 7 days.

12.11.2012 ® Searchmetrics GmbH 2012 1 2
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Social news and sharing

Willkommen bei Twitter!
Finde heraus, was es bei den Leuten und
Organisationen, die Dich interessieren, Neues gibt.

Sprache: Deutsch

|
Passwort

L) Angeme

Neu bei Twitter? Registriere Dich!

diger Name

Registriere Dich bei Twitter!
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Multimedia sharing

Q Kategorien | Video hochladen Matthias Bachor 0

It's just more!

Uploads  Playlists  Positive Bewertungen Kommentare Ansicht ~ Uber Kanal von searchmetrics

Searchmetrics Suite offers a complete range of
tools for comprehensive SEO monitoring and

| D niieran analysis. We post product and informational
e e videos for the professional search marketer.

Sie sind nicht angemeldet 4

flickr ..o

Startseite Die Tour

Suchen Fotos | Gruppen | Personen

g N Volitext | Nur Tags
[Uploadsvonallen | |russia W Enveterte Suche

hs. hat ein Video 1 vor 1 Monat

Searchmetrics Essentials: World's fastest SEO tool

33 Aufrufe
More information: hitp/iwww.searchmetrics.co... von searchmetrics ~

Searchmetrics Essentials offers a decisive overview of critical factors

nd Fir Dating Liebe & Mehr. Kostenlos Anmelden! RussianCupid.com

| Interessanteste Ansicht: Klein | Mittel = Detail | Diashow

Letzie Aktivitat 14.09.2012 |
Mitglied seit 16.09.2010 RL l
Land Deutschland g p
Ve D Von -yury- Von Doug. ociBkomposens S Von FreedomHouse

hat ein Video 1 vor 1 Monat

Searchmetrics Essentials: Das schnellste SEO Tool
der Welt!
114 Aufrufe
Mehr Informationen: Ehﬂp‘i!www searchmetrics.co..!

Die Searchmetrics Essentials liefern sofort nach Eingabe der Domain Von lara_korlara

T searchmetrics hat hochgeladen - hat hinzugefligt zu How To vor 2 Monaten = a’”
.
e e o Social Media Analytics -- Searchmetrics Essentials -- Von lara_koriara Von lara_koriara Von richardbakes t
how to create viral linkbait? ot
 —— e 08 Avfrufe =
Social Media Analytics — Searchmetrics Essentials Social - how to -
Von Von The Edge.. — Vorpen ot Von Michael J. Von jasmine8559

Von f.alexand Von kistodka

12.11.2012 ® Searchmetrics GmbH 2012 14
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Who does social media?
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Social Mec

Who c

12.11.2012 ® ¢

Russia Facebook Statistics

Socialbakers > Facebook Stats > Europe Russia

o Y —

Total Facebook Users 7 148 320

Position in the list

Penetration of population
Penetration of online population
Average CPC

Average CPM

TOP 5

D;] Pages (1) Brands < Celebrities
# Page

ESET Mod32 Russia

6

Audi Russia

[#5]
o I

Burton Russia

Cheaptrip

b

5 .=  Beeline

30

513%

11.897%

$1.15

$0.23

Intelligence.

Facebook monitoring helps to improve your business
and social media marketing strategy in every country.
Currently, there are 7 148 320 Facebook users in
the Russia, which makes it #30 in the ranking of all
Facebook statistics by Country.

Also, feel free to try our professional social media
monitoring tool Analytics PRO — monitor the situation
on the market, track and analyze your fans'
engagement on your Facebook page, identify key
influencers, response rates, and much more. Easily
generate the data, compare them with your competitors
or with the top brands in your field.

Are you active in multiple markets? Monitor your target
audience across markets based on their interests with
Market Insights!

[ Entertainment | | Media ' Sports Places

Fans

256 671

187 514

101 024

82 290

78 861

PTA ER RR Score

2 032 0.041% 0.00% 43%

3 523 0.281% 0.00% B69%

1 147 M/A 100.00% N/A

22 581 0.298% N/A, 56%
9 596 0.244% MN/A B68% 1 6
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User age distribution on Facebook
in Russia

Who

65-100 years \

13-15 years

55-64 years —_
16-17 years = \
45-54 years _“‘H_,

— 25-34 years

35-44 years —

k 18-24 years

Q socialbakers

Russia Facebook demographics is other social
media statistics we monitor. The largest age group is
currently 25 - 34 with total of 2 573 395 users, followed
by the users in the age of 18 - 24.

12.11.2012 ®

Male/Female User Ratio on
Facebook in Russia

female

Q socialbakers

There are 48% male users and 52% female users in
Russia, compared to 49% and 51% in Netherlands
and 67% and 33% in Nigeria .
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Quite a lot of people..

12.11.2012 ® Searchmetrics GmbH 2012 Source: http://www.halfhog.com/blog/wp-content/uploads/2012/03/huge-crowd.jpg 1 8
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Why do social media?

12.11.2012 ® Searchmetrics GmbH 2012 19
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Why do social media?

A

Conversion

12.11.2012 ® Searchmetrics GmbH 2012S0urce: http://www.zitzsolutions.com/images/presence+traffic+conversion=gl¢cess.png
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Why do social media?

12.11.2012 ® Searchmetrics GmbH 2012 2 1
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Start a business case

Identify your goals
« Identify your target group
« Define marketing channels

 Optimize conversions

c = measure results

SUCCES S

Because you too can own this face of pure accomplishment

12.11.2012 ® Searchmetrics GmbH 2012 Source: http://noozmag.de/wp-content/uploads/2012/03/success.jpg 22
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3. How to be successful
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Lets look at some statistics

Statistics dont need to be boring ;)

12.11.2012 ® Searchmetrics GmbH 2012
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Unique users of major social networks in Russia

30 009
18 720
16 078
8 571
5 574 4930
. 3i4 2899 2634 2283 2217
VKONTAKTE.RU Odncklassniki Mail.Ru -Moi mir IVEJOURNAL*  FACEBOOK Blogger FOTOSTRANA.RUMail.Ru - Blogs Yandex Blogs  Ya.ru Blogs

Source: comScore World Metrix, April 2010
Followed by over 350 social media with an audience over 25 thousand monthly unique users
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The World Luxury Index .

Covering:

400"‘ brands 150 m|"|0|l+ searches”

08680

SEEMENtS cars  Fashion Beauty Hospitaity Jewelry Watches

Unbiased insights from the O]

search engine’ inRussia: Ya n d eX

26
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By Luxury Segment
@ 0O B

CARS  FASHION  BEAUTY  HOSPITALITY WATCHES JEWELRY

(), ¢
Y | T | @ |napol JZ..

# G
7 | LOUIS VUITTON C HAN E L Hllton Switzerland
& oy
H E‘ﬁ; E S |LANCOME = ¢ TIFFANY & CO
PARIS B PARIA . %&%{%&%{l OMEGA A ).

X o R | W
CHANEL (GUERIAIN RENAISSANCE' | ROLEX BVLGARI
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Social Visibility

Social Visibility represents how visible a selected domain is on leading
social networks (Facebook, Twitter, LinkedIn, Google+1, Pinterest).
Social Visibility looks at user actions, such as liking or sharing
something on Facebook, (e.g. Facebook’s like button) as well as the
URLs from the selected domain that are shared in the social media
space. The different user actions are weighted differently depending
on the influence of the network.

12.11.2012 ® Searchmetrics GmbH 2012 28
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SOCIAL SPREAD =

1.
Mal = Gl Eport [ Report 1 Weekly
Social Social Links  in %
. Facebook Shares 260,018 35,71
Twitter 257.360 35,35
B Facebook Likes 101.910 14,00
. Facebook Kommentare 72.600 9,97
B coogle +1 35.282 4,85
B Linkedn 800 0,11
B rinterest 136 0,02

' f Facebook(5von8959) 2 B [ = Weky § & Twitter (5 von 30.721) @
URL Facebook URL Tweets
gesamt gesamt
http://foto.games. mail. ru/corp/ photodgames/foto/581 47,706 http://kf.mail.ru 9.830
http://Allods. mail. ru 45.223 http:// mail.ru 4,143
http://allods. mail.ru/f 40,223 http://mail.ru/ 4,061
http://content.video.mail.ru/mail/shergin1958/_myvideo, = 31.237 http://video.mail.ru/mail/ hubernatalia/wwwiahitiannanicor 2.445

hittp:f/ kf.mail. ru 11.645 http://video.mail. rufmail/ hubernatalia/wwwiahitiannonicor 2.010
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lenta.ru

gazeta.ru

birmw.com

pdail.ru

i} 1.000.000 2.000.000 3.000.000 4.000.000 5.000.000 6.000.000 F.000.000 8.000.300

12.11.2012 ® Searchmetrics GmbH 2012 30
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B8.783.000.000

youtube.com

gazeta.ry 015574
brmw.com 143,840
Mailru B36.410
- o - .-_-" .-_.-' . __,-'r .__.-' .-_.-'"- a
--"'.-. -""-.-- ..'"'.-. ..-"'"- ol ..-""-. o e o ..-"".--

12.11.2012 ® Searchmetrics GmbH 2012 3 1
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Authorship

Your Web Intelligence.

About 413,000,000 results (0.19 seconds)

LADY GAGA | BORN THIS WAY BALL

www.ladygaga.com/
American pop singer and songwriter. Includes biography, tour information, videos,
ringtones, photos and a forum.

“+ Events - News - Palau Sant Jordi - Lady Gaga Shirt Contest

Lady Gaga : News

www.ladygaga.com/news/

$ by Lady Gaga - in 1,861,302 Google+ circles - More by Lady Gaga
s ":g 20 Apr 2012 — Lady Gaga has been nominated for ten Billboard Music Awards!
-

o8 She was nominated in the following categories: Top Artist, Top Female Artist, ...

Lady Gaga - Wikipedia, the free encyclopedia
en.wikipedia.org/wiki'Lady _Gaga

Stefani Joanne Angelina Germanotta known by her stage name Lady Gaga, is an
American singer and songwriter. Born and raised in New York City, she ...

“+ Lady Gaga discography - Born This Way - The Fame - The Born This Way Ball

12.11.2012 ® Searchmetrics GmbH 2012
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Authorship markup

Authorship Markup is spreading
fast, might turn into a signal in
the near future.

Looking for author integrations in
the SERPs for a million keywords
in google.com.

For nearly 370,416 keywords, >1
author integration in the SERPs

Higher impact from mentions /
links from important authors
independent of link?

Make sense?

250 s00 750 1000 125 1500 1,750

B nomber of author Sinks with pagel placemert

12.11.2012 ® Searchmetrics GmbH 2012 33
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Rise of author integrations in SERPSs

—_ﬂ
35.00%
30.00%
25.00%
Go gle ®
15.00% author
integrations &‘

Number of SERPs with at least one autorhips markup

12.11.2012 ® Searchmetrics GmbH 2012 34
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Author Integrations by Category

Apparel / Clothing
Others Computer & Computer Electronics

Real Estate Hobbies & Leisure

Beauty & Personal Care

1 Media & Events

Gifts & Occasions " 7 Home & Garden

Food Sports & Vehicles

Finance Health
12.1 Travel
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Takeaway
Highest ranking won't get the most clicks

Users trust results with authorship

- CTR influence the ranking — up to 30% higher CTR
e Author looks at URL
e Author points to URL with his hand, arm, etc.

12.11.2012 ® Searchmetrics GmbH 2012 36
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Social Media Universe
Source: Nielsen May 2011

facebook 900 MM+ monthly active users cgkstﬂg'tlhl SOMM+ users

YW 800M M+ monthly users visit site @z&x{am 20MM+ users

M ZYyNnga  232MM+ monthly active users e StumbleUpon 25 MM+ users

Linhdm 161MM+ members Pinterest  12MM+ monthly active users
(.;OOSIC+ 150MM+ monthly active users Path 2MM+ users
Bwikber 140MM+ monthly active users SCVNgr  2MM+ users
S 115MM+ subscribers POLYVORE 2MM¢+ users
flickr‘ 51MM+ users (ZeleleNeelnilple]l  2MM+ users
m S55MM+ blogs 1.5MM+ users

37
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Time spend
Time Spent Online on Key Internet Categories
Sowrce: comScore Media Metrix, Worldwide, March 2007 - October 2011
s
0

s & 8 R

Howrs per Moath (Billom )

Ed

% Other Content  w Communications  » Retall = Search/Navigation = Soclal Networking

oMo

Dats Gem

12.11.2012 ® Searchmetrics GmbH 2012 38
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T ' Average Facebook session lasts
[ et 5 37 minutes, Twitter 23 minutes.

J BEFNEL. More than 400 million people use

Facebook daily.

- ————

— s o4 — e e — —
. e o
o e e gy =
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Vkontakte is big
in Eastern Europe:
55% awareness, |

39% penetration. ¥ (1l ),/ a

v 8

At
ba3a JiaHHbIX

no HMOeuunam
A Tbl BKOHTaKTE?
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SSee

36% posted content
about a brand on
4 social networks.

12.11.2012 ® Searchmetrics GmbH 2012 4 1
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Planning, planning and planning

« Detailed definition of your goal
« What is your goal
« How do you measure it
« What is success
« What are your KPIs

« Who do you want to target
« Who are they
« What do they like
« Where do they have fun and where do they do business
« Who are their friends
« How can you get their attention

12.11.2012 ® Searchmetrics GmbH 2012 43
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Interaction

Set up your social media channels
 Facebook / VK
* YouTube channel
« Flickr
« Twitter

Connect with potential customers

Interact with your users
- Listen

« Comments

« Respond

Generate interessting content

12.11.2012 ® Searchmetrics GmbH 2012 44
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Engage users

« Get their engagement
* Product testing
« Games
 Events
« Discussions

« Trigger conversations

 Produce viral content
« Videos
« Games
« Campaigns
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Build trust

« Always be yourself

« Dont fool your users

« Listen carefully

« Never delete comments
« Show transparency

« Dont be afraid to get into discussions
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@ SOCIAL LINKS / WEEK

Measure results o 25’1 40’403

« Define your KPIs
« Measure on a regular basis -51.21%
« Take action steps out of measurement

 Never forget about this part!
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Z URLS / WEEK FACEBOOK SPREAD

Possible KPIs ©1,117,912

« Blog Posts +42.90%

« Social Visibility
« Likes

« Shares LIKES SHARES
e« Comments

- Fans O 1,490M © 1,446M
e Links

« Subscribers

« Inbound Traffic
« Clickthroughs
« Downloads

« Tweets

e +1

+0.99% -1.23%
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Example for KPIs

Searchmetrics Marketing: Searchmetrics Marketing « | Settings ~ | FAQs | Logout | B -

( A searchmetrics suite™

Select Project -

OVERVIEW SOCIAL VISIBILITY SOCIAL SPREAD -

Social » Overview Export to PDF [=] E-mail

SOCIAL VISIBILITY SOCTAL LINKS @ SOCTAL LINKS [ WEEK SOCIAL SPREAD

© 6,015,974 © 1,661,439 014,172 vl
] ] ] ] ]

+0.23% +0.15% +54.86% N R
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Different Channels, different content

f Facebook (5 of 21,576) @ ' & Twitter (5 of 26,574) @
URL Total URL Total
Facebook Tweets
http://lenta.rufcolumns/2012/04/25/children/ 10,783 http://lenta.rufcolumns/2012/07/09/absolution/ 1,939
http://www.lenta.ru/columns/2012/04/25/children/ 10,782 http://lenta.rufarticles/2011/12/12/durov/ 1,120
http://www.lenta.rufcolumns/2011/12/11/meeting/ 5,539 http://lenta.ru/news/2012/07/11/secondstep/ 1,110
http://lenta.ru/columns/2011/12/11/meeting/ 5,539 http://lenta.rufcolumns/2011/12/09/protest/ 964
http://www.lenta.ru/columns/2012/07/09/absolution/ 5,310 http://lenta.rufcolumns/2012/04,/25/children/ B45

" Google +1 (5 of 10,768) @ ' in LinkedIn (5 of 3,255) @
URL Total URL Total
Plusones Shares
http://www.lenta.ru/ 1,079 http://lenta.ru/news/ 2011702 /08, zimynebudet/ 52
http://lenta.ru/ 1,065 http://lenta.ru/news/2012/04/17 /apple/ 50
http://mail.lenta.ru/ 183 http:/ fwww.lenta.ru/news/2011/03/ 28/ hero/ 50
http://aquarium.lenta. ru/letov. htm 182 http://lenta.rufcolumns/2012/04,/25/children/ 38

http:/ fwww. lenta. ru/ # *xd 9x55xd6xd Bx5Ix3 2xd 9x51 x5 167 http://lenta.rufarticles/2011/12/12/durav/ 33
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Keep in mind what you are doing

« Set up team meetings
« Read your strategy

« Check statistics

« Validate your strategy

 Make sure that you dont loose your focus!
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2. Social media statistics

3. How to be successful

Golden social media rules
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5 Golden Social Media Rules

Golden Rules
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Golden Social Media Rules

1. Have clear and written down goals with measurement
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Golden Social Media Rules

1. Have clear and written down goals with measurement

2. Be authentic

r ¢
Y W

Be authentic. Be
genuine. Be real. Be
yourself.

) D
~ Tai Sheridan ~

OkyDay.com
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Golden Social Media Rules

1. Have clear and written down goals with measurement
2. Be authentic

3. Listen and respond
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Golden Social Media Rules

1. Have clear and written down goals with measurement
2. Be authentic
3. Listen and respond

4. Choose the right channel for the right content
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Golden Social Media Rules

1. Have clear and written down goals with measurement
2. Be authentic

3. Listen and respond

4. Choose the right channel for the right content

5. Measure and optimize

12.11.2012 ® Searchmetrics GmbH 2012




searchmetrics Your Web Intelligence.

Social Media Strategies

One last tip:

r
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Exclusive offer:

Test the Searchmetrics Social module for free for the first
month

Twitter
Facebook
Tiriedin Mail to m.bachor@searchmetrics.com with subject:

Delicious

Pinterest Race Free Social Trial
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