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About me 

Matthias Bachor 

• Marketing Director Searchmetrics 

• 14 Years of online experience 

• Focus on performance marketing 

• Affiliate since 2007 

 

Follow me 

 

• Mail: m.bachor@searchmetrics.com 

• Twitter: twitter.com/mabadu 

• Facebook: http://www.facebook.com/matthias.bachor 

• LinkedIn: http://www.linkedin.com/in/matthiasbachor 

• Google+:https://plus.google.com/111526970413036813842  
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About Searchmetrics 

Leading Search- and Social analytics Software 

 

• Experienced SEO since 2000 

• Founded in 2007 by Marcus Tober and Holtzbrinck Digital 

• Respected SEO – Speaker in SES / SMX New York, London, San Francisco, 
San Jose, München, Pubcon Las Vegas, NOAH Conference London 

• Searchmetrics Suite™ -> Software as a Service (SaaS) 

• Coverage: 70 countries and all relevant languages  

• More than 90 employees worldwide 

• Locations: Berlin, Hamburg, Munich, New York, San Francisco, London, Paris 

• Largest and most comprehensive SEO and Social database with 
Searchmetrics owned data 

• no dependency on third party vendors 

• Unique historical data for SEO, Links and Social adhoc analysis  

• The SEO workbench for over 350 enterprises and online agencies worldwide 
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Understanding needs 

• Global monitoring in 70 countries 

• Dashboards and individual reports 

• 200 different searchengine/country-combinations 

• Google, Yahoo, Bing, Yandex, Baidu, Seznam etc. 

• huge historical Data 

• Individual Keywords and Visibilities 

• Own Backlink Crawling and Database 

• Social Media Reporting 

• Competitive Analysis 

• Web-Traffic Integrations 

• Individual Project- and User-settings 

• Intelligent Task- and Alert-Handling 
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References Searchmetrics 
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Searchmetrics in the press 
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What is social media? 
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Social communities 
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Blogs 
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Online networks 

12.11.2012 ® Searchmetrics GmbH 2012 

Social Media Strategies 

12 



Social news and sharing 
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Multimedia sharing 
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Who does social media? 
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Who does social media? 
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Who does social media? 
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Quite a lot of people.. 
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Why do social media? 
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Why do social media? 
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Why do social media? 
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Start a business case 

• Identify your goals 

 

• Identify your target group 
 

• Define marketing channels 
 

• Optimize conversions 
 

•  measure results 
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Lets look at some statistics 

Statistics dont need to be boring ;) 
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Social Visibility 

Social Visibility represents how visible a selected domain is on leading 
social networks (Facebook, Twitter, LinkedIn, Google+1, Pinterest). 
Social Visibility looks at user actions, such as liking or sharing 
something on Facebook, (e.g. Facebook’s like button) as well as the 
URLs from the selected domain that are shared in the social media 
space. The different user actions are weighted differently depending 
on the influence of the network. 
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Mail.ru 
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Authorship 
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Authorship markup 
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Authorship Markup is spreading 
fast, might turn into a signal in 
the near future. 

Looking for author integrations in 
the SERPs for a million keywords 
in google.com.   

For nearly 370,416 keywords, >1 
author integration in the SERPs  

Higher impact from mentions / 
links from important authors 
independent of link?  
Make sense? 



Rise of author integrations in SERPs 
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Number of SERPs with at least one autorhips markup  
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Takeaway 

Highest ranking won‘t get the most clicks 

 

Users trust results with authorship 

  CTR influence the ranking – up to 30% higher CTR 

• Author looks at URL 

• Author points to URL with his hand, arm, etc. 
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Social Media Universe  

Source: Nielsen May 2011 
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Time spend 
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Planning, planning and planning 

• Detailed definition of your goal 

• What is your goal 

• How do you measure it 

• What is success 

• What are your KPIs 
 

• Who do you want to target 

• Who are they 

• What do they like 

• Where do they have fun and where do they do business 

• Who are their friends 

• How can you get their attention 
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Interaction 

• Set up your social media channels 

• Facebook / VK 

• YouTube channel 

• Flickr 

• Twitter 

• ... 

• Connect with potential customers 

 

• Interact with your users 

• Listen  

• Comments 

• Respond 

 

• Generate interessting content 
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Engage users 

• Get their engagement 

• Product testing 

• Games  

• Events 

• Discussions 
 

• Trigger conversations 
 

• Produce viral content 

• Videos  

• Games 

• Campaigns  
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Build trust 

• Always be yourself 

• Dont fool your users 

• Listen carefully 

• Never delete comments 

• Show transparency 
 

• Dont be afraid to get into discussions 
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Measure results 

• Define your KPIs 

• Measure on a regular basis 

• Take action steps out of measurement 
 

• Never forget about this part! 
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Possible KPIs 

• Blog Posts 

• Social Visibility 

• Likes 

• Shares 

• Comments 

• Fans 

• Links 

• Subscribers 

• Inbound Traffic 

• Clickthroughs 

• Downloads 

• Tweets 

• +1 

• .... 
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Example for KPIs 
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Different Channels, different content 
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Keep in mind what you are doing  

• Set up team meetings 

• Read your strategy 

• Check statistics 

• Validate your strategy 

 

 

 

• Make sure that you dont loose your focus! 
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5 Golden Social Media Rules 
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Golden Social Media Rules 

1. Have clear and written down goals with measurement  
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Golden Social Media Rules 

1. Have clear and written down goals with measurement  
 

2. Be authentic 
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Golden Social Media Rules 

1. Have clear and written down goals with measurement  
 

2. Be authentic 
 

3. Listen and respond 
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Golden Social Media Rules 

1. Have clear and written down goals with measurement  
 

2. Be authentic 
 

3. Listen and respond 
 

4. Choose the right channel for the right content  
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Golden Social Media Rules 

1. Have clear and written down goals with measurement  
 

2. Be authentic 
 

3. Listen and respond 
 

4. Choose the right channel for the right content  
 

5. Measure and optimize 
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One last tip: 
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Thank you for listening. 
 
Get he slides: Just drop me a business card 

 

 

Get in touch: 

 

• Mail: m.bachor@searchmetrics.com 

• Twitter: twitter.com/mabadu 

• Facebook: http://www.facebook.com/matthias.bachor 

• LinkedIn: http://www.linkedin.com/in/matthiasbachor 

• Google+:https://plus.google.com/111526970413036813842  

Exclusive offer: 

 
Test the Searchmetrics Social module for free for the first 

month 

 

Mail to m.bachor@searchmetrics.com with subject:  

Race Free Social Trial 

mailto:m.bachor@searchmetrics.com

