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About me 

• Founder of Searchmetrics 

• Study of computer science in Berlin 

• Specialized in data aggregation and analysis, 
scaleable architectures and SEO / Social 

 

 

Follow me on Twitter: twitter.com/marcustober 

Follow me on Facebook: www.facebook.com/marcus.tober 
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About Searchmetrics 

• Company 

• Founded in 2007 

• Leading Search Analytics vendor with international  
focus 

• ~100 full-time employees with locations in Germany, US, UK and France 

• Largest aggregated database for SEO, SEM and Social data (Searchmetrics 
Suite and Searchmetrics Essentials) 

 

• Follow us and stay updated 

 

• Twitter: twitter.com/searchmetrics 

• Facebook: www.facebook.com/Searchmetrics 
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Moskau 2012 

Speaking around the world 



Searchmetrics Suite 
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Before we start 

• No Black Hat session 

 

• I don`t show 

• How to get 10.000 backlinks with blog spam 

• How to spam automatically social bookmarking services 

• How to bomb forums with persona building 

• How to use satellite blog hosting for link building 

 

• I‘ll ONLY show link building methods which are successful in 
the long-term 

Effective Link Building 
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Ranking factor study Yandex vs. Google: 
 
Google.ru 

• 5,000 Keywords (English + Russian)  
• 150,000 Rankings  
• 29 Mio Backlinks 
 

Yandex 
• 6,000 Keywords (English + Russian)  
• 180,000 Rankings  
• 221 Mio Backlinks 



“Correlation does not imply causation”  
 

• Correlation is a concept from statistics that measures the 
relationship between two things. A positive correlation means that 
when one thing goes up, the other goes too. A negative correlation is 
the opposite, when one goes up, the other goes down. 

 

• Causation, on the other hand, means that one thing will cause the 
other. For example, when you exercise the amount of calories you 
are burning per minute will go up, as the former is causing the latter. 

 

• Correlation and causation can happen at the same time. In the 
example above about exercising, for example, there’s both 
correlation and causation in place. 

 

• However, having a correlation doesn’t imply that you also have 
causation, and this is where most people get confused 

Ranking factors – Yandex vs. Google 

® Searchmetrics GmbH 2012 - Marcus Tober 10 



1. 

2. 

3. 

4. 



Both Google.ru and Yandex love homepages 

Ranking factors – Yandex vs. Google 
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URL - the shorter, the better 

Ranking factors – Yandex vs. Google 
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Links, links, links – Yandex is all about links 

Ranking factors – Yandex vs. Google 
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You may have more words in anchor text of links 

Ranking factors – Yandex vs. Google 
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Keywords in backlinks are not necessarily needed 

 

Ranking factors – Yandex vs. Google 
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Findings / Takeaways 

• Having backlinks at Yandex is more important than having those at 
Google (Google Panda and Penguin Updates) 

• But keyword as an anchor is less important in Yandex than in 
Google 

 

• Google prefers Wikipedia, Yandex doesn‘t  

• ru.wikipedia.org only has low correlation 

 

• Yandex prefers more .net-domains 

 

• Both Google.ru and Yandex rank homepages higher than subpages 

 

 

 

Ranking factors – Yandex vs. Google 
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Backlinks are still 

gold! 



Link building in 2013 
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What does natural link building mean? 

 

1. Classic Factors 

2. Newer Factors 

3. Future Factors 

 

 

 

Link building in 2013 
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Classic Factors 

• Backlink topology 

• Anchor-text diversity 

• reasonable amount of brand links, neutral anchor 
texts like "click here" or "read more" or the URL 

• avoid suspicious accumulations of links with "hard" 
anchor texts pointing to the same pages 

• deep link ratio 

• links from strong, average and small websites 

• domain and IP diversity 

• co-citation 
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Classic Factors 

• Backlink history 

• consider time as dimension in your backlink profile 

• Continuous link growth 

• Don't stop when you reach your desired position for 
certain keywords* 

• Trust 

• Play by the rules or don't get caught 

• Get links from trusted sites 

 

• In a short: avoid anything that might look unnatural. 
Google is getting better and better to identify suspicious 
patterns and to develop counteractive measures. 
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Newer Factors 

• User signals 

• documents with undeservedly high rankings achieved 
by links only get exposed by bad user signals 

• Chose your target pages carefully and not only with 
regards to ranking potential and traffic 

• Getting links for pages with less traffic potential but 
higher conversion rates result in sustained rankings 
and is more economical  

• If you have good rankings for high traffic keywords 
monitor your bounce rate and keep your content 
useful and fresh 
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Future Factors 

Social Links 

• Social visibilty can help to distinguish living from dead 
sites when looking for link sources 

• Author Rank* will become a factor to be considered 
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Links versus Social Signals 

Link building in 2013 



„Links are corrupted“ 

„Links can easily be manipulated“  

Link building in 2013 



“Links are not going away, but social  
is an important signal. And it will  
become more and more important.” 

Product Management Director  
for Google Search – Jack Menzel: 

What Google thinks about the importance of Social signals 

Link building in 2013 



Just view links the way Search engines (Ideally) view them 

Great links: 
 

• Can drive targeted traffic 

• Are earned naturally based on merit 

• Are helpful to the user/reader  

• Help make the web a better resource  
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Evaluate links from multiple angles 

• Would your Director of SEO like this link? 

• Would your PR team like this link? 

• Would a Google Quality Rater like this link? 

• Would you show this link to 

 the audience here at RACE?  

• Would your CEO like this link? 

• Would Matt Cutts like this link? 
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Homepage 

category 1 category 2 category 3 category 4 

Typical link structure 

Link building in 2013 
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category 1 

Homepage 

category 1 category 2 category 3 category 4 

Typical link structure 

Link building in 2013 
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Don‘t invent the wheel 

again and again. 

Know your market and 

learn from your 

competitors. 

Every topic needs a 

different approach to 

build links. 
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My Anchor Text Distribution 

Brand

Brand + Keyword

Keyword

Noise
Comp. 1 Anchor Text Distribution 

Brand

Brand + Keyword

Keyword

Noise

Comp. 2 Anchor Text Distribution 

Brand

Brand + Keyword

Keyword

Noise

Link building in 2013 

The ratio looks  

unnatural. 



What are great links? 

• Websites which have good search results and traffic, 
ideally with the same keyword universe 

• Topic-specific links (good for user, to made for the 
bot) 

• Links within good content 

• Links from websites with a few or no external links 

• Local links for example from institutions, clubs, 
producers (that have a high authority) 

• Trusted sources links from print magazines, brands, 
governmental organisations, universities … 

• In best case a link is generating referral traffic 

Link building in 2013 
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Brand Links / Non-Keyword Links – Must Have 
e 
 

Brand Links / Non-
Keyword Links – 
Must Have für 
jeden 

• Brand Links are natural 

• It will be very complicated to find out if a brand link was bought, 

manipulated or whatsoever. That‘s why brand links were mostly not 

penalized 

• Combine brand links with more natural words like „more here“, „read 

more“, „click here“ etc. 

 



What makes a link partner good?  

• Age of a website 

• Own incoming links (Linkpop / Domainpop) 

• No obvious link seller 

• Good quality of the site 

• For example blogs with constant contributions 
/articles and a good community 

• Good reputation and a high visibility 

• Links from trusted sites (university, 
administrative departments, research, …)  

• having a good position itself (!) 
 

 

Link building in 2013 
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The New Periodic Table of SEO 
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If you got hit, it‘s hard to stand up again. 



Google Penalty – overoptimized link building 

• You are not safe, not even when you are a brand site 

 

 

 

 

 

 

 

 

 

 

 

• But penalty often hit brand sites not as hard as clear SEO sites or smaller 

projects … 
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Google Penalty – overoptimized link building 
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Free-online-games-to-play.net is gone actually gone 
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Overoptimized link building 
 

. 
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Only 38% links from U.S 
- WTF! 



. 
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Only anchor text with 
money keyword! Is 
that looking natural? 

Overoptimized link building 
 



Better have a look at bigfishgames.com 
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Try to be a source of many content distrubutions 

• Backlinks were you‘re the source are always relevant and looking natural 

 

DO 
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Try to be part of collections / listings 

 

DO 

 

• Listings or collections on trusted sites have a great value 

for users, and also for search engines 

• Wikipedia is a great example. Wikipedia itself is 

nofollowed, but try to find as much listing sites in your 

space and convince with your unique content 
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Do I have to care about the link environment? 

• Display of „sponsored links“ or link listings with too 

different and irrelevant links / topics have to be avoided 

 

 

 

 

 

 

 

 

 

 

 

DON´T 
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Bad Neighbourhood  - Porn, Pills, Casino! 

DON´T 

® Searchmetrics GmbH 2012 - Marcus Tober 48 



Single Links HOT - Sitewide Links NOT  
 

• A clean user friedly single link is much worth than a sitewide link. Back in 

the days sitewide links spread more linkjuice, this is gone now! 

• A single link always seem to be placed be an editor if it fits to the content 

DON´T 

 

DO 
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How to find good link partners? 

• Searchengine 

• Your keyword (plural, singular) 

• Your keyword + news, blog, etc. 

• Keywords in blog search engines 

• Technorati.com 

• Google blog search 

• DMOZ, Yahoo Directory 

• Analyze backlinks regularly from different 
competitors 
 

Link building in 2013 
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Link goals, anchor text? 

• Don´t only link to strongest keywords 

• Good variety of deeplinks and corresponding 
keywords 

• To vary link texts  

• Emulate natural link building 

• „read more…“ or „here…“ 

• name of domain 

 

• If possible do not link with one keyword of a 
landingpage to another hostname 

Link building in 2013 

® Searchmetrics GmbH 2012 - Marcus Tober 51 



1. 

2. 

3. 

Ranking factors – Yandex vs. Google 

Link building in 2013 

How to get links / Link building best practise 

Agenda 

4. Paid links 

3. 

® Searchmetrics GmbH 2012 - Marcus Tober 52 



content! 

good 

Real 

What is most important? 

Link building best practise 
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Example – GTA IV for Wii 

Link building best practise 
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http://games.germanblogs.de/archive/2009/01/21/rockstar-games-realesing-gta-for-wii.htm


Example – GTA IV for Wii 

 

 

 

 

 

• Idea: create content that is fun and will be link volontarily  
worldwide 

• GTA IV for Wii with new and smart move 

• Implementation in English for Germanblogs 

 

Link building best practise 
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Link building best practise 

http://rockstargames.com/images/wii 
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http://games.germanblogs.de/wp-content/uploads/2009/01/folderstructure.jpg


Link building best practise 
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Link building best practise 
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Link building best practise 
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Link building best practise 
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Link building best practise 
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Link building best practise 
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Link building best practise 
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Link building best practise 
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Link building best practise 
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Link building best practise 
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Link building best practise 
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Link building best practise 
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Link building best practise 
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Example – GTA IV for Wii 

• Preparation: 2 days (Storyboard, location setting, etc) 

• Performance: 16 hours 

• Take pictures 

• Rework pictures 

• Write blogposts 

 

• Seeding via Techcrunch, N4G, Digg and some emails to 
Engadget etc. 

 

Link building best practise 
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Example – GTA IV for Wii 

• Result: hundreds of links from different topic-
specific websites with extremly high trust 

• Gamespot.com 

• Gamedaily.com 

• Techcrunch.com 

• N4g.com 

• Additional links from France, Finland, Greece, 
Japan, Russia etc 

• Additional traffic from over 80.000 unique user 
 

Link building best practise 

® Searchmetrics GmbH 2012 - Marcus Tober 72 



Also a article on 
Gamedaily.com 
one of the most visited 
game sites in the world 

Link building best practise 
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Link building best practise 
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Interesting Content? 

• Become an expert on the subject and publish 
constantly blogposts, news, speculations etc. 

• Provoke, polarize! 

• Use new trends to generate attention 

• Produce topic sites for sites which are relevant with 
high trust 

• Social News sites and for example Twitter and 
vk.com are good sites to spread links with good 
content 

 

How to get links 
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What else can you do? 

• Become environmentalist 

• Donate money for flood and earthquake victims 

• Become involved in social projects 

• Provoke warnings to get attention in public 

• Get attention and generate lots of links to conceal 
other strong keyword links 

How to get links 
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Guest blogging 

• Guest blogs are a safe way of link building 

• There are free guest blogging search engine 

• http://www.paddymoogan.com/guest-posting-
search-engine/ 
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How to get links 

http://www.paddymoogan.com/guest-posting-search-engine/
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Link building is about people 

• Link Building Is NOT about getting a link. It’s about convincing 
someone you don’t know to take a real world action that benefits 
you. 
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@ipullrank 

HEY I’M 

AWESOME 

LINK TO 

ME! 



Build relations not links 

• Tailor your link building efforts to your audience and your business 
goals for more effective results. 
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Build relationships 

 

• Amazon wish list email feature 

• you can search for other people's wish lists using their email 
address. 

• put a blogger’s email address into Amazon Wish Lists  

• If they have, maybe send them a gift with a little note 

• great way of building a relationship 

 

• Meetup.com  

• search for "blogger"  

• refine the results by your area 

• find local bloggers meeting up in the same place.  

• Instead of emailing those people, just go to the event 

 

® Searchmetrics GmbH 2012 - Marcus Tober 81 

How to get links 



Build great content  

• Give away a free ebook  

• Launch a podcast  

• Infographics 

• Build widgets  

• Provide free software  

• Release an app  

• Share photos and images under the Creative Commons license  

• Publish icon sets  

• Create website badges 

• Publish a whitepaper  

• Put together informative case studies  
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Infographics 

• Build infographics quickly  

 

• Infogr.am is really cool  

• uploading your own data 

• put headlines 

• No designer needed 

 

• if you get some good wins  

  take it to your boss and show 

 "I did this. I'm not a designer. Get us a 
designer for a day and let's see what we can 
do” 

 

 

 

How to get links 

® Searchmetrics GmbH 2012 - Marcus Tober 83 



Build great content  

• Give away a free ebook  

• Launch a podcast  

• Build widgets  

• Provide free software  

• Release an app  

• Share photos and images under the Creative Commons license  

• Publish icon sets  

• Create website badges 

• Publish a whitepaper  

• Put together informative case studies  

 

® Searchmetrics GmbH 2012 - Marcus Tober 84 

How to get links 



Most linked pages: searchmetrics.com 
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How to get links 

free tool  

Google panda analysis (GER) 

free tool  

Google panda analysis (USA) 

Google panda analysis (UK) 



Generation of new backlinks 

• Special offers for students (coupons, discounts, free seminars 
and workshops) 

• -> potential linking to linklists, pin boards, boards from 
universities and student organizations 

How to get links 
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Generation of new backlinks 

• Getting attention on the internet and other communication 
channels (radio, TV, magazines…) in general 

• Commercials that don´t fit into your CI perform miracles (for 
example youth style commercial for conservative customers, 
self-irony, etc.). 

Let it Blend 

How to get links 
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Link Buying? 

• Are Paid Links evil? 

• Search engines especially Google try to fight 
agressively bought links for example with public 
page rank devaluations 

• New Unnatural Links Warning in Google Webmaster 
Tools 

• Bought links distort the SERPS 

 

• Should you buy links anyway? 

• Yes, as long as there is no footprint visible! 
 

Paid Links 
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Benefits of Link Buying 

• It´s easy and therefore comfortable 

• There is a categorization 

• You can search for [Keyword] sites 

• Link market places are checking accessibility of 
links 

• There is no commitment besides money 

• Get the right reach and popularity for your brand on 
the internet 

• Speed and extent of the growth can be scaled 
 

 

 

Paid Links 
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Cons of Link Buying 

• Money must be invested specifically (cost factor 
occurs)  

• Lots of thin affiliate sites and link farms 

• Good and strong sites don´t sell their links through 

link market place or they are really expensive 

• Also Google/Yandex employees can get accounts 

• You are depending on someone (renting links) 

• Unprofessional and nonserious link building can be 
damaging 
 

Paid Links 
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Searchmetrics Suite 
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